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Intisari 

 

Penelitian ini bertujuan menganalisis pengaruh parsial maupun bersama – sama 

terhadap pengaruh Harga, Kualitas Produk, Promosi, Kualitas Pelayanan terhadap 

Keputusan Pembelian pada Samantha Store Yogyakarta. Penelitian ini bertujuan 

untuk mengetahui pengaruh Harga, Kualitas produk, promosi dan kualitas pelayanan 

terhadap keputusan secara simultan dan parsial pembelian konsumen bantal ibu hamil 

di samantha store yogyakarta. Selain itu, penelitian ini juga bertujuan untuk 

mengetahui ada tidaknya perbedaan persepsi konsumen pada variabel bebas 

penelitian jika dilihat dari faktor demografii (usia, jenis kelamin, uang 

saku).Purposive sampling adalah teknik pengambilan sampel dalam ini, penelitian 

diperoleh dengan membagikan kuesioner penelitian tentang harga, kualitas produk, 

promosi dan kualitas pelayanan terhadap keputusan pembelian konsumen bantal ibu 

hamil, serta minat beli kepada 100 responden. Analisis Regresi Linier Berganda, Uji 

F, Uji t, dan Uji Mann Whitney adalah teknik analisis data dalam penelitian ini 

dengan menggunakan aplikasi IBM SPSS Statistics 16. Hasil Penelitian 

menunjukkan bahwa (1) harga,kualitas produk, promosi dan kualitas pelayanan 

terhadap keputusan pembelian konsumen bantal ibu berpengaruh secara simultan 

terhadap keputusan pembelian, (2) harga dan kualitas produk berpengaruh secara 

parsial terhadap keputusan pembelian, (3) promosi berpengaruh terhadap minat beli 

produk berpengaruh terhadap keputusan pembelian, (4) tidak ditemukan adanya 

perbedaan persepsi konsumen pada masing -masing variabel bebas penelitian jika 

dilihat dari factor demografis. 
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Abstract 

 

This study aims to analyze the effect of partial and jointly on the effect of 

Price,Product Quality, Promotion, Service Quality on Purchasing Decisions at 

Samantha Store Yogyakarta. This study aims to determine the effect of 

price,product quality, promotion and service quality on the simultaneous and 

partial decision of purchasing consumer pillows for pregnant women at Samantha 

Store in Yogyakarta. In addition, this study also aims to determine whether there 

are differences in consumer perceptions on the independent variables of the study 

when viewed from demographic factors (age, gender, pocket money). Proposive 

sampling is a sampling technique in this, the study was obtained by distributing 

research questionnaires about prices , product quality, promotion and service 

quality on consumer purchasing decisions for pregnant mother pillows, and 

buying interest in 100 respondents. Multiple Linear Regression Analysis, F Test, 

T Test, and Mann Whitney Test are data analysis techniques in this study using the 

IBM SPSS Statistics 16. The research results show that (1) price, product 

quality,promotion and service quality on consumer purchasing decisions mother 

pillow simultaneously influences the purchase decision, (2) price and product 

quality partially influences the purchase decision, (3) promotion influences the 

buying interest of the product influences the purchase decision, (4) no differences 

in consumer perceptions are found in each independent variables of the study 

when viewed from demographic factors. 
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